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BSc in Cultural and Heritage Management (English Medium)
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Form 1- Study Plan & —

BBt a

Course Name & Course Code Type Hour Credit
BMER®E & RABHER e B 5 B45
year F—EF
Core
English- Intermediate | 2= —3 4R | ENG2001 —1 3
wig
English- Intermediate Il 3 & —9 4 11 ENG2002 " 1 3
Mandarin 123/Portuguese I® MAN1001/POR1001 " 45 3
TR I2YEE IS (EE—HM)
Mandarin 112:3/Portuguese 113 MAN1002/POR1002 " 45 3
E@Em NEBB N (EE-R)
Documentation of Cultural Heritage
N CHM1002 " 45 3
X AL 18 & & %
Intangible Heritage JF ¥ & X (LB E CHM1003 " 45 3
Accounting and Budget Management
PN e FAC1001 " 45 3
St REEEE
Introduction to Business Management
o . MGT1002 " 45 3
BEEEEMSH
Introduction to Cultural and Heritage
e CHM1001 " 45 3
Management X LB iE EEE Bl ia
Introduction to Tourism A 1 2£ 1 & TSM1001 " 45 3
Visual Communication 3 & & 1% ICT1001 " 45 3
Cultural and Creative Industry
CHM1004 " 45 3
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2" year F _EF

English Communication | ENG2003 Core
HEBBRS | we | P
English Communication Il ENG2004

HEBBRI I ) *
Mandarin 1112:3/Portuguese 1113 MAN2003/POR2003 " 45
LB I 2YFE IS (FE—R)

Mandarin 1V23/Portuguese 1V?3 MAN2004/POR2004 " 45
EEEIVEREIVE(EE-—HR)

Heritage Charters and Legislation

b B R A CHM2009 ) 45
Art Administration and Management

i 17 B 9 5 I MET2005 ) o
China Studies & B fiff 5% MGT1003 " 45
Statistics #% 5T 2 RES2002 " 45
Studies on National Regime and

Macao SAR 5 B8 ) £ 8 P9 5 B B %2 MGT1004 ) *
Marketing of Cultural Resources

AL & B 4 MKT2001 ) o
Conservation Planning CHM2001

1L E R I ) o
Conservation Techniques CHM2002

St 1k 38 7 1 3 3 1 ) o
Elective 1 —FIE R T _MNEERH " 45
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3" year F=EF

Core
Heritage Interpretation X{EiE EBE E CHM3002 e 45
AN E
Research Methods #ff 3% 73 & RES3002 " 45
Cultural Economics 3 {b £&& 75 & MGT3001 " 45
Cultural Tourism Planning and
e " 45
Development 32 1t B 3 #% 2 £ B9 5 CHM3001
Writing for Cultural Professionals
sy - " 45
XAEEANLT B ENG3001
Elective 2 —FIE8 R EZ _HNEEBRH " 45
6 & A
4" year ELYEF
Core
Cultural Mapping X Ak it =] CHM4003 W IE 45
MiZ
Best Practices in Cultural and
Heritage Management "
ritage Manageme CHM4001 45
N EEEHEHE
Museum Management and Curatorship
A Ao A " 45
Y BEEIEE SR CHM4005
Cultural Event Planning and
. e e " 45
Management X {5 3% &) 55 &) £3 & 18 CHM4002
Project Management 18 B & 12 MGT4001 " 45
Field Study & ith & 22 CHM4004 " 45
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F—HERET/HE  KUREF6ES:

Students are required to take one of the following groups
of units/subjects in order to obtain 6 credits in accordance
with the requirements stipulated in the programme

regulations: ZL AL REEZENFEHREHMTEEKXKEETIE

1°* group #E—4

— g _
group E_- 4
. B 2z g5 B 3513 N g _
Capstone Project EXEH B & RES4002 WE 3
Elective 3 —FIEREX _WEE R H " 45 3
Total Credits #2 8 5 123

Note & :

1. Students are assigned to classes of 45 hours or 67.5 hours of the course according to their English

placement test results.

BEREZRBSENIZHEEZR

PR -

2. Mandarin has classes for native Chinese speakers and non-native Chinese speakers. Students can

HFABABRET / BDBEFFRR

choose the appropriate class according to their own language conditions.

BHERAEREEREABBEFEBREZENNR BEIJRABLIESES KRG

o

3. Students are required to take the same language course in an advanced way.

BYRARERATAEBER-—ZSNE -

i

45 BI55L 67.5 B A
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Form 2- Elective Courses

x_ EZ®A
Course Name & Course Code Type Hour Credit
BEEE & RB&ER E BB B5
Communication and Negotiation & 3& B 1% & COM4002 | Elective
e | °

Food Product Knowledge B fa %0 & CUL1002 i 45 3
Introduction to Gastronomy = & 2 #} i CUL1003 i 45 3
Nutrition 2 % & CUL1004 " 45 3
Food Service Operations & 8% iR 7% 3& 1F cuL2002 i 45 3
Contemporary Issues in Culinary Arts CuL4001 " 45 3
SERNEEMR
Advanced English & P& 2 38 ENG3002 " 45 3
Introduction to Events Industry & & £ i EVT1001 " 45 3
Event Planning and Coordination EVT2001 " 45 3
EN R NS
Convention and Exhibition Management EVT3002 " 45 3
EEREEHE
Facilities and Properties Management EVT4001 " 45 3
2 It R ) KB IR
Social Perspectives of Festivals and Events EVT4002 " 45 3
HEEFENLERAE
Lodging Operations /= 75 i& 1F HTL2001 " 45 3
Introduction to Food and Beverage & B 1} & HTL2003 " 45 3
Gaming Management 8 ¥ & 12 HTL3002 " 45 3
Wine Studies & & & iff 3T MGT2003 " 45 3
Introduction to Performing Arts % ;& 2 1ii 1 & MGT2004 " 45 3
Appreciation of Chinese and Western Arts MGT2006 " 45 3
P EifES
Performing Arts Marketing = /& £ 1if 17 #4 MGT2007 " 45 3
Introduction to Psychology /0 32 8 1 &% MGT2008 " 45 3
Public Relations 2 B8 & MGT2009 " 45 3

MGT3003 " 45 3

Food and Beverage Cost Control & 8% A% 7Z< 3%

5
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Smart Tourism &5 £ iR %

Consumer Behaviour JH B & 1T /& £ MGT4005 " 45 3
Digital Marketing 25 = 8 MKT2005 " 45 3
Portuguese V & & V POR3001 " 45 3
Portuguese VI & & VI POR3002 " 45 3
Portuguese VII B & VII POR3003 " 45 3
Principles of Retail & & 2 R 18 RET1001 " 45 3
Brand Management ma h& & 38 RET3003 " 45 3
Advertising and Communication Strategies RET3004 . 45 3
EEREBHRE
Tourism Geography fix % it 382 £ TSM1002 " 45 3
Special Interest Tourism 4 7 52 # fic 3% TSM3003 " 45 3
Recreation and Leisure Management TSM2004 " 45 3
FREBIKEEIE
Basic Guiding Techniques B E B 15 TSM2005 " 45 3
Intercultural Communication in Tourism TSM3001 " 45 3
it 35 5 3B & B

TSM4002 " 45 3

Note 5 :

Students are required to take the same language course in an advanced way.
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