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Form 1- Study Plan &— Z2BEEFEl

Course Name & Course Code Type Hour Credit
MERE & BEGER B B B5
I' year % —ZF
Core
English- Intermediate I 22 58 — 9 &% 1 ENG2001 —! 3
w g
English- Intermediate 11 32 55 — 9 & 11 ENG2002 " —1 3
Mandarin 1?-3/Portuguese I3 MAN1001/POR1001 " 45 3
ERmIV/AEEI(EE—F)
Mandarin 11%:3/Portuguese 1I° MANI1002/POR1002 " 45 3
BRI 2Y/EREINL (EFE—N)
Digital Competence I 8% 57 8E 1 ICT1002 " 45 3
Accounting and Budget Management
FAC1001 " 45 3
AT RBEEEE
Introduction to Business Management
e N MGT1002 " 45 3
BEEEEHR
Principles of Marketing ™ 5 & [R 32 MKT2002 " 45 3
Tourism Economics fik %% £ /75 2 TSM1003 " 45 3
Principles of Retail EE BRI RET1001 " 45 3
China Studies & Bl #f 3¢ MGT1003 " 45 3
Studies on National Regime and Macao
— . MGT1004 " 45 3
SAR Bl R 2l 2B FI R & i
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2" year 55 _ B F

English Communication I ENG2003 Core
sr e s N 45
REBREXIGI g
English Communication II ENG2004
e e s " 45
RFBEEXI I
Mandarin I11?-*/Portuguese III° MAN2003/POR2003 " 45
B I 2/EE I (EE—R)
Mandarin IV?3/Portuguese 1V? MAN2004/POR2004 " 45
E@ER IV/ERIV (EE—-®)
Statistics #% 5T 2 RES2002 " 45
Human Resources Management
e v e MGT2001 " 45
ANEREE
Digital Competence 11 £ % £ 85 11 ICT2001 " 45
Digital Marketing £ % & 5 MKT2005 " 45
Public Relations A B 4 MGT2009 " 45
Merchandise Management £ [ & I# RET2006 " 45
Marketing Channels and Distribution RET2007
oA 3 A/ ) 45
hMEHEEEERIFEE
Brand Management an h& & 32 RET3003 " 45
3" year B =EFF
Core
Research Methods #ff 3¢ 75 )% RES3002 1 45
AN E3
Business Analytics for Hospitality and
. o i s su ! 45
Tourism 3 /& B ik 5 3 7 3 5 # 1cT3001
Brand Communication @ k% & 1% RET3006 " 45
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E-tailing EF B & MKT3001 " 45
Applied Business Analysis
» " 45
FE P37 % 9 RET3002
Internship B & ISH3002 " =
Elective —FIEIR KT _MWEEBERNE
" 45
7T/ ®BE
4" year FE V] E F
Retail Operation Management & & & Core
. RET4002 S 45
3 B
Strategic Management & B & £ B MGT4002 " 45
Entrepreneurship £l 25 & & MGT4003 " 45
Consumer Behaviour HE & TR/ E MGT4005 " 45
Current Issues in Marketing and Brand
Management 35 ZiHE m G EEEH " 4
MGT3004 S
ol
Visual Merchandising and Store
o ek as N " 45
Design 8 & 84 & & 5 38 3 RET4003
Elective —FIEIRE_MNWEEBERNE
" 45
7T/ BB

Students are required to take one of the following groups
of units/subjects in order to obtain 6 credits in accordance

with the requirements stipulated in the programme

regulations: BL AL iR EZEHREHFEEKXKEETFIE

F—HERET/ HE  URF6ZEH
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1" group F—#

2" group 5 _#

. B e E =) 33 N g _
Capstone Project ZEEXZFE I & RES4002 g 3
Elective —FIEI M X _MWEE R H " 45 3

Total Credits #2 B 4 123

Note &F :

1. Students are assigned to classes of 45 hours or 67.5 hours of the course according to their English
placement test results.

BERBZRBSENICHNEEZHFABLABNE T/ BNEFR 456 BF % 67.5 2H

PLAR -

Mandarin has classes for native Chinese speakers and non-native Chinese speakers. Students can choose
the appropriate class according to their own language conditions.

B ANEZHENREEAFEZEZENAR  BELETRBASESKGESBSENR -
Students are required to take the same language course in an advanced way.

BERRERSTAEERN -BESNE -

Students are required to undertake an internship in accordance with regulations, with a duration of
between 800 hours and 1,248 hours.

BERARREETER MEBZRS 800 /\KE 1248 /N T
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Form 2- Elective Courses

x_ EERB
Course Name & Course Code Type Hour Credit
MERE & BEHR B B B45

Advanced English & P& =8 ENG3002 | Elective

e 45 3
Portuguese V H 78 V* POR3001 " 45 3
Portuguese VI & 58 VI* POR3002 " 45 3
Portuguese VII B & VII* POR3003 " 45 3
Facilities and Properties Management EVT4001 " 45 3
Rt R EEE
Food and Beverage Cost Control & &% pf A& #24) | MGT3003 " 45 3
Introduction to Performing Arts 3= & £ g 1 & MGT2004 " 45 3
Art Administration and Management MGT2005 . 45 3
g T EEE
Appreciation of Chinese and Western Arts MGT2006 " 45 3
PRENEE
Communication and Negotiation ;&g COM4002 " 45 3
Advertising and Communication Strategies RET3004 " 45 3
EEREBERE
Performing Arts Marketing 3% & 2 i 17 #8 MGT2007 " 45 3
Introduction to Psychology /U 32 B #f &% MGT2008 " 45 3
Basic Guiding Techniques E & E 15 TSM2005 " 45 3
Introduction to Gastronomy = B 2 #f % CUL1003 " 45 3
Nutrition = & 8 CUL1004 " 45 3
Food Service Operations & 8 R 7% & 1F CUL2002 " 45 3
Food Product Knowledge & & & CUL1002 " 45 3
Contemporary Issues in Culinary Arts CUL4001 " 45 3
EXNEEMR
Introduction to Events Industry & /& & i i@ EVTI1001 " 45 3
Event Planning and Coordination EVT2001 " 45 3

2 5T 2 2 177 58
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Convention and Exhibition Management EVT3002 " 45 3
ZRREEE
Social Perspectives of Festivals and Events EVT4002 " 45 3
HEEENMLERA
Introduction to Food and Beverage & &R #} & HTL2003 " 45 3
Lodging Operations /= 75 & F HTL2001 " 45 3
Wine Studies & & & #f 5T MGT2003 " 45 3
Gaming Management 18 ¥ & 18 HTL3002 " 45 3
Tourism Geography ik ## it 3 228 TSM1002 " 45 3
Recreation and Leisure Management TSM2004 " 45 3
REBINE S HE
Special Interest Tourism % ¥x Bl # ik 2 TSM2001 " 45 3
Intercultural Communication in Tourism TSM3001 " 45 3
it 3 ¥5 S A6 & 8
Smart Tourism & £ ik 2 TSM4002 " 45 3
Note &F :

*Students are required to take the same language course in an advanced way.

*BEBREBSTNEERESHE -
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