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*New Programme to be launched in academic year 2026/2027, subject to final approval.

P RERIEEEN I 2026/2027 BEHEH » B 1757

Table 1
Study Plan
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I’ Year E—24F

Course Name & Course Code Type Hour Credit
BRZTE & BRIESR B 2R 25

English Intermediate I Core o
S 4 | ENG2OOL | e ’
Introduction to Business |
Management f% 3£ & Bl @ MGT1002 45 3
Studies on National Regime and Macao

s . - MGT1004 " 4
S AR B 5% B 5 2L P I B GT100 : :
Financial Accounting Bf 1% & 5t FAC1002 " 45 3
Introduction to Programming for Data | A5 3
Science BRI GHIE AT
English - Intermediate II y o
BESE 4 11 ENG2002 3
Principles of Marketing m7 #5522 |5 ¥ MKT2002 " 45 3
Tourism Economics Jifé 4 K 7% £2 TSM1003 " 45 3
Al in Communication

" ICT1003 " 45 3
N T2 B Bl 1R
Data Structures ¥ # 45 1% " 45 3
Elective —PI& A F VBB ERIE T " 45 3
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2 Year 25— BB4F

Course Name & Course Code Type Hour Credit
BR2E & BRIER e 20y 25
English Communication I Core
BT ] ENG2OO3 | e | :
Digital Competence II 5+ gE 11 ICT2001 " 45 3
Data Science for Business #igE Fl 2 pg 2 " 45 3
JE
Advanced Management Information ) A5 3
Systems = P& & HE N AL
China Studies 5 Bt 52 MGT1003 " 45 3
English Communication II "
R R R TG 1] ENG2004 45 3
Digital Marketing S5 HE 2 £ MKT2005 " 45 3
Statistics #5122 RES2002 " 45 3
Artificial Intelligence and Machine ) A5 3
Learning A T8 gE B 85 21
Business Analytics for Hospitality and "
Tourismi@%&ﬁﬁﬁ%?ﬁ%ﬁ’]‘ﬁ 113001 45 :
Elective —FI# N+ N EEERIE T " 45 3
/FHE
3 Year &£ =524
Course Name & Course Code Type Hour Credit
BRI & ERER | B 259

Media Big Data Analytics Core
R T i ICT3003 1 e | ®0 :
E-tailing E FEE MKT3001 " 45 3
Data Mining for Business | A5 3
HIEZHEEER
Research Methods i 5% /574 RES3002 " 45 3
Big Data Technology A ## #5 iy " 45 3
Sustainability in Hospitality and Y
Tourism % 5 BUIK I 36 BT 55 41 58 2 MGT3004 45 :
AloT Applications & Z 4 48 FE " 45 3
Forecasting Techniques THHIF7 15 MATH413 " 45 3
Business Reporting p5 =& & & COM4001 " 45 3
Elective —FI# N F N EEERIE T " 45 3
/FHE
Elective — I % — 19 BE BRI H T ., 45 ;
/ FtH




4" Year EVyBLE

Course Name & Course Code Type Hour Credit
ZRL A2 & BRIE B 2R 25

Strategic Management 0% & ¥ EL MGT4002 SZ?{IZ 45 3
Entrepreneurship gl ZE & H MGT4003 " 45 3
Quantitative Methods for the Service

NS . MATH411 " 45 3
Sectorﬁﬁfiﬁ%éﬁigﬁﬁﬁxi
Computer Vision ZEf& 17 & " 45 3
Internship &4 ISH3002 " —? 6
Students are required to complete the courses from
either one of the two groups to attain 6 credit units: 2
EFREETIRF—HMEBFRIET / FIH > LIREE 6 &
5
I’ Group E—44

. za Core -
Thesis &m RES4002 D 6
2" Group =41
Capstone Project EFEHEWE RES4001 SZ(\){T; — 3
Elective —FPI#k N —VIEEERIE T . 45 3
V=
Total Credits 4824y | 123

1. Students will be assigned to classes of 45 or 67.5 hours for this course according
to their English placement test results. 224 17 IHEE S Bt e A E L HE AGE R

SRR IT/RH Prak

45 BHFE 67.5 BHIF T4k -

2. Students are required to undertake an internship in accordance With regulations,

with a duration between 800 hours and 1,248 hours. 24 JH#% I E #

M8 B 800 /NIE 2 1,248 /NBE -

-EEij

ﬁ«s}jf}




Table 2
Study Plan
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Elective Courses ZHRLH

Course Name & Course Code Type Hour Credit
BRI & BRI ik B 825

Geospatial Data Analysis Elective 45 3
i P ZE ) o3 Ay EE
Time Series Analysis ; 45 3
R 51 o0 A
Machine Learning and Artificial
Intelligence for FinTech " 45 3
SRIBHEAIE B2 E A A TR
Financial Risk Management \ 45 3
< i e B o B
Econometrics 51 = &K% " 45 3
Healthcare Data Management {& 5F 85 "
% g 45 3
E
Special Topics in Science and ; 45 3
Technology Bl 22 Bl 5 fily B i
Special Topics in Business Intelligence
and Business Analytics i 3£ £ 5E L p 3 " 45 3
AR 3!
Linear Algebra &¢ 18 " 45 3
Digital Competence I BB AE 1 ICT1002 " 45 3
Mandarin [ "’ ¥EEE 17 MAN1001 " 45 3
Mandarin 11 "’ ¥iEsE 1117 MAN1002 " 45 3
Mandarin 111 "* %3855 111 ° MAN2003 " 45 3
Mandarin IV " 3¥mss 1V 2 MAN2004 " 45 3
Portuguese I *&jE 1 ° POR1001 " 45 3
Portuguese 11 °#&jsE 11° POR1002 " 45 3
Portuguese 111 “#&jzE 111 ° POR2003 " 45 3
Portuguese 1V *&jzE IV ° POR2004 " 45 3
Principles of Retail Z £ 2 FH RET1001 " 45 3
Public Relations 22 3 {% MGT2009 " 45 3
Merchandise Management "
7 B A5 RET2006 45 3
Marketing Channels and Distribution ;
P 45 4 R B B RET2007 3 :
Brand Management 5: /& # RET3003 " 45 3
Visual Communication 172 {# % ICT1001 " 45 3
Introduction to Communication "
Studies {8 155 83 COMT00] 3 :
Global Media and Communication £ kK .
. 3 1 o o COM1002 45 3
Cultural and Creative Industry CHM1004 Y 45 3
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1;/J[red1a Arts and Design #5885 ffy B 2% DSN2001 " 45 3
Creative Communication 8l & {#H COM2002 " 45 3
Intercultural Communication in "
Tourism Jif¢ 2% 5 S AL # 8 TSM3001 45 3
Visual and Media Production
N COM2001 ! 45 3
G B
Advanced English =& 3538 ENG3002 " 45 3
Financial Management A ¥% & # FAC2001 " 45 3
Business Writing in Chinese

e COM2004 ! 45 3
P S R B AE
Human Resources Management ;
2 e MGT2001 45 3

1. Classes will be available for native Chinese speakers and non-native Chinese
speakers. Students can choose the appropriate classes according to their own
language conditions. 5¢7A REaHEEEH M REEIFEE B 2 > 2T HIEBH BHYEE
EENEEEGEIIH -

2. Students must take the same language course series, following the proper
sequence. AL EEHEE —FIESE 250 > HF M # -



